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SOCIAL MEDIA MONITORING – FACEBOOK & TWITTER
Partnering with Vienna Data Science Group (VDSG) / Data4Good

 Twitter and FB authority to download 
data (official accounts)

 8 Sep – 30 Sep. (3 weeks) 

Question of traffic and campaign topics  
(key words) on party/politicians’ accounts over time 

Question of impact of campaign ads (FB ad library) on traffic



SOCIAL MEDIA MONITORING – YOUTUBE

Partnering with Departament of Public Policy Analysis of the Getulio
Vargas Foundation (FGV DAPP) Brasil

From 1 Sept. screening of YouTube 
videos using key words as with 
FB/Twitter & names of selected 
parties/candidates

 Results in list of 30 most watched 
videos per week
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ELECTION-WATCH.EU EAM EP 2019 ELECTIONS

28 EU MS

65 experts/observers

16 recommendations

With one focus on social 
media regulations

Published on 16 Sept. 2019

Basis for electoral reform 
advocacy 



ELECTION-WATCH.EU EAM EP 2019 ELECTIONS
FINDINGS

 In the European elections, it appears that in particular right wing 
populist movements and parties have been successful in mastering 
and using social media campaigns for their own advantage, and 
entered government (AT, EE, IT) or gained substantial popular support 
(BE, CZ, ES, FI, FR, NL), often with questionable methods. 

At the national level, a few Member States introduced specific 
legislation (DE, FR, IT, ES) and special oversight mechanisms (DK, EE, 
LV, LU, SK) for social media. 



ELECTION-WATCH.EU EAM EP 2019 ELECTIONS
SOCIAL MEDIA RECOMMENDATIONS

 To effectively promote a level playing field and transparency in campaigns, to 
protect the privacy of European citizens and to safeguard electoral processes 
against manipulation and disinformation, the EU and its Member States 
should provide clear regulations, coherent implementation and independent 
oversight of political campaigns in social media and online platforms.

 To enhance effective electoral campaign oversight and better detection and 
analysis of disinformation campaigns, social media platforms should give 
meaningful access to data to election observers and researchers in line with 
personal data protection rules.
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